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POSITIONING
STATEMENT

We live 1n the age of information. our prosperity

1s determined by how effectively we create, share and use information.
Information scientists are transforming every part of our society: health and
medicine, democracy and policy, law, science and technology, education,
and media and entertainment.

The College of Information at the University of Maryland sits at the dynamic
intersection of information and impact. Interdisciplinary, creative and

vital, our unique approach to research and coursework offers students the
opportunity to leverage the transtormative power of information, to fight
the dis and the mis, to improve and accelerate decision-making, to solve the
grand challenges of our time, and to build a more just, equitable, accessible,
and thriving world for every person in it.
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BRAND PERSONA

Welcoming

Collaborative

Agile
Selfless

Imaginative

We never say no to a challenge

We've got the know how
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[t'sthe WHAT we do and the WHO.
It's personal.
We are INFO.



College of Information Style Guide

TAGLINE

The tagline articulates
the college’s mission in an
ownable, memorable way.

While not required on all
materials, its inclusion is
encouraged across central
communications.

August 23, 2024

Connecting people,
iInformation
and technology
for good.
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Primary Globe Logo Déx@RQp

: * COLLEGE OF

The proliferation of wildly disparate 2, . INF ORM AT ION

logos across campus represents {?RYLbéQ
a threat to the university's visual

identity. By insisting on consistent

application of our marks, we can

ensure a professional brand for the

university. A complementary system

of unit identification has been

designed for every college, school,

department and major center on

campus.

These designs should be used in all
communication materials, inclusive
of websites, publications, letterhead
and business cards and e-marketing
materials.

For more detailed guidelines on C O L L E G E O F
Einci ;);ftijc/ilallqug: logos, visit brand. INF ORM AT I ON



http://brand.umd.edu/logos
http://brand.umd.edu/logos
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Colors

The University of Maryland's
core brand colors are red,
white, black and gold. Inspired
by the Maryland state flag,
these colors reflect our role as
Maryland's flagship university.
The use of all four colors is a
core element of the university's
visual identity.

For more details about the UMD
brand colors, visit brand.umd.
edu/colors.

HEX

RGB

CMYK

PMS

#e21833
227/25/51
0/100/84/4
186

HEX

RGB

CMYK

PMS

#000000
0/0/0
0/0/0/1000
Black 6

HEX

RGB

CMYK

PMS

#ffd200
255/210/0
0/16/100/0
116

HEX

RGB

CMYK

HEfFfff
255/255/255
0/0/0/0
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Typography

The INFO brand introduces a
new typeface, Museo Slab, as a
distinct marker of the college’s
visual identity.

Museo Slab is available through
Adobe Fonts with a Creative
Cloud subscription.

To maximize efficacy, Museo
Slab should be used for all
headlines. Interstate can be
used for body copy.

Museo S
Museo S

Museo Slab 700

ab 100 [talic

ab 300 [talic

Museo Slab 500 Italic
Museo Slab 700 Italic
Museo Slab 900 Italic

Interstate Reqular

Interstate Light
Interstate Bold
Interstate Black

August 23, 2024
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Dypogrephy This 1s a headline.

This is body copy. Quid quas dolluptam fuga. Nem con non rehenimi,

esseres sitem qui cus dolorem fugit mi, od quiberent quid ma quasperit est,

volorest qui ut aut excercium, solupta quidus comniet eatia sitati as quas
exerrum.Cae nonsequunt od ut re eum quasint.

Orepel eossequianis prae quo modi ad et alis dem ant et assinte venet eum
si comnis dipsuntint ent, seque dissitat mos posa susandae sinctotatium
nobit, vero mostibu sdandi cus dolora conessin conecte mporionetur ma
coresciis vellab illab int volum lata cus, guam re vellore di cum alignis.
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Visuals

THE UNIVERSITY OF MARYLAND > INFO COLLEGE 8 inFo.ump.epu] = THE UNIVERSITY OF MARYLAND 2 INFO COLLEGE .. @ 0 oo oof o o0 fwroumneoy)

Connecting people,

information - and technology L dtect

)

-1 for good.

Tagline-as-flowchart
treatment
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Visuals

Elements:

(1) Subtle Fearlessly
Forward reference

(2 Informal identifier
(3) Tagline as headline
(4) Formal Globe logo
(5) URL or call-to-action
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Visuals

Flowchart layout is flexible

Connecting data,

techology ¥

THE UNIVERSITY OF MARYLAND 2> INFO COLLEGE

and people

" for good.
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COLLEGE OF
INFORMATION

August 23, 2024

THE UNIVERSITY OF MARYLAND INFO COLLEGE

Connecting people,

information

and technology

\/

COLLEGE OF
INFORMATION
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Logo and Tagline
Lockup

RST
xq?» SR
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* COLLEGE OF

LW INFORMATION

=
IRy LAY

HORIZONTAL

Connecting people, information
and technology for good.

August 23, 2024

COLLEGE OF
INFORMATION

Connecting people, information
and technology for good.

VERTICAL
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Tagline
Lockups

While the tagline can be
used independently, ensure
it is not used in isolation
but always in a context
that supports the overall
brand message.

VERTICAL

l Connecting people, \

information

l and technology \
v

for good.

Connecting people,

information

and technology

\/

HORIZONTAL

l Connecting people, \

August 23, 2024
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for good.
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Plain Text Tagline
with Arrow

The Fearlessly Forward arrow
can be paired with the tagline
when the tagline is positioned
independently from the globe
logo. This serves to connect the
college's brand messaging with

the Fearlessly Forward campaign.

When used as a design element,
the tagline should always be set
in Museo Slab 700 using one of
the official brand colors.

Consider use of the provided
graphic lockups to maximize
consistency.

August 23, 2024

2 Connecting people, information and technology for good.

2 Connecting people, information and technology for good.

2 Connecting people, information and technology for good.
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EXAMPLES:

Letterhead

Tagline is pulled out and
presented at the bottom for
maximum impact.

Fearlessly Forward arrow can
be paired with the tagline when
the tagline is independent of the

N

\q?ARSIT‘;,

globe logo.

COLLEGE OF

%) INFORMATION

4130 Campus Drive

Hornbake Library, Rm. 0201
College Park, MD 20742-4345
301.405.2033

Jan 10, 2025

To Lorem Ipsum,

Lorem ipsum odor amet, consectetuer adipiscing elit. Imperdiet fringilla parturient
magnis duis platea tellus arcu dapibus. Sem iaculis volutpat pharetra montes eget odio
placerat. Torquent dignissim potenti purus consectetur; eu id laoreet aliquet. Dolor ali-
quam duis magna pellentesque primis? Phasellus viverra aptent sit netus nibh ac curae
integer. Nisl faucibus cubilia blandit hac cras quisque lacus.

Tempor ligula rutrum nulla imperdiet scelerisque felis. Congue integer dolor tincidunt
ridiculus justo est tincidunt. Suscipit maximus taciti urna vulputate cursus porttitor. So-
dales lacinia orci blandit; aptent fermentum et tristique. Suspendisse tellus primis mattis
metus aliquam penatibus conubia. Arcu lectus lobortis velit parturient nullam.

Nulla velit neque nostra consequat at arcu lacinia. Interdum integer phasellus conse-
quat nullam orci. Dis nunc fringilla porta lobortis augue litora commodo. Aliquam
dignissim a maecenas amet ornare, ad nostra. Scelerisque at dolor eget lectus dignissim
sed congue. Venenatis torquent amet molestie urna suscipit nunc semper. Ullamcorper
placerat platea tortor; parturient ex in tempor. Rutrum nibh metus vivamus scelerisque
accumsan.

Sincerely,
Testudo Diamondback

301.555.5555
testudo.umd.edu

> Connecting people, information and technology for good.

August 23, 2024
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EXAMPLES:

Swag

.

Connecting people

and technologY

COL;EGE OF
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EXAMPLES:
Ad placements THE UNIVERSITY OF MARYLAND 2 INFO COLLEGE

Connecting people, information
and technology for good.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna. /
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The same flowchart
style can also serve

as a visual treatment
for url or call-to-action.
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EXAMPLES:

PTX Banner
108" x 59"

August 23, 2024
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THE UNIVERSITY OF MARYLAND INFO COLLEGE THE UNIVERSITY OF MARYLAND 2 INFO COLLEGE

EXAMPLES:

Bus Ads
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EXAMPLES:

Lightpole Banners
24" x 48"

Safety area
for pole pockets

THE UNIVERSITY OF MARYLAND INFO COLLEGE
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COLLEGE OF
INFORMATION

info.umd.edu

THE UNIVERSITY OF MARYLAND 2 INFO COLLEGE

Connecting
people,
information
and
technology

for good.
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EXAMPLES:
Presentations

THE UNIVERSITY OF MARYLAND » COLLEGE OF INFORMATION

Connecting people,

1 . N s

: : Information is AOVISE

information | and tec! INFO scholars are w,
for everyone. and to foster ethica
We leverage the transformative technologies The College of Information at the
power of information to buillda  protect University of Maryland is connecting
more just, equitable, accessible, INFO scholars are st
and thriving world for everyone.  infrastructures to re people, information and technology

privacy and securit

for good.
Empower

INFO seholars arod Our scholars and our faculty researchers sit at the dynamic

make access to and intersection of information and impact and are uniquely trained

to solve the grand challenges of our time.

THE UNIVERSITY OF MARYLAND 2» COLLEGE OF INFORMATION 5

Information is for (insert profession)

Information is for (insert profession)

Information is for (insert profession)

THE UNIVERSITY OF MARYLAND 2 COLLEGE OF INFORMATION

Information is for (insert profession)

Information is for (insert profession)

THE UNIVERSITY OF MARYLAND » COLLEGE OF INFORMATION

THE UNIVERSITY OF MARYLAND 2 COLLEGE OF INFORMATION 17
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